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Non-financial statement of Einhell Germany AG in accordance with section 289¢c HGB
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1. General information on the non-financial statement of Einhell Germany AG

a. Foreword by the Executive Board

Dear reader,

We are pleased to present our non-financial report for the year 2024. This report has been
prepared based on the new ESRS standards and the CSRD to underpin our commitment
to transparency and sustainability.

In the 2024 reporting year, we not only successfully realised our economic goals - includ-
ing once again exceeding the one-billion-euro sales mark - but also made significant pro-
gress in the areas of environmental, social and corporate governance. We are aware of
our responsibility along the entire value chain and are continuously working to fulfil it.

A key example of our commitment is the Power X-Change battery system, which signifi-
cantly reduces resource consumption and helps to minimise emissions by using one bat-
tery system for over 350 devices. We have also further developed our climate protection
strategy and formulated measures to protect resources and promote renewable energies.
In the social sphere, our Code of Conduct for Suppliers demonstrates our commitment to
fair working conditions and human rights along the supply chain.

This report gives you a comprehensive insight into our achievements and strategies
around sustainability. We would like to thank all our employees, whose commitment and
hard work have made these successes possible. Together with you, our partners and
stakeholders, we want to continue our chosen path. We hope that you read this report
with interest and look forward to your feedback and continued successful collaboration.

Yours sincerely,
The Executive Board



The Executive Board of Einhell Germany AG is an experienced and competent team that
steers the fortunes of the company and is responsible for implementing the corporate
strategy. The Executive Board team is made up of various personalities with different
competences and experience in order to cover a broad spectrum of expertise and skills:

(from left to right: Dr. Christoph Urban (Chief IT and Digitalisation Officer since 2019),
Dr. Markus Thannhuber (Chief Technology Officer since 2007), Andreas Kroiss (Chief Ex-
ecutive Officer since 2003), Jan Teichert (Chief Financial Officer since 2003))



b. Foreword by the Supervisory Board

Dear shareholders, ladies and gentlemen,

On behalf of the newly constituted Supervisory Board, | am pleased to present to you our
non-financial report 2024 of Einhell Germany AG. As the new Chairman of the Supervisory
Board, | would first like to thank my predecessor, Prof. Dr.-Ing. Dieter Spath, who played
a key role in shaping the fortunes of our Board with his expertise and commitment over
many years. We are deeply indebted to him and wish him all the best for the future.
2024 was a year of challenges and progress for Einhell Germany AG. The increasing re-
quirements for sustainability reporting in accordance with the Corporate Sustainability
Reporting Directive (CSRD) and the European Sustainability Reporting Standards (ESRS)
placed high demands on our organisation and processes. Einhell Germany AG has made
intensive preparations to prepare the sustainability report in accordance with these re-
quirements.

However, as the CSRD has yet to be transposed into German law, the report for the re-
porting year is based on the applicable provisions of the CSR Directive Implementation
Act (CSR-RUG). This report illustrates how we are tackling this regulatory challenge and at
the same time fulfilling our responsibility to the environment, society and corporate sus-
tainability.

A key element of our commitment is the consistent further development of our sustaina-
bility strategy. Our innovative Power X-Change battery platform makes a significant con-
tribution here. With "one battery for over 350 applications"”, Power X-Change not only
helps to conserve resources, but the end customer can also contribute to reducing CO,e
emissions during the utilisation phase when charging with renewable electricity.

We have also further expanded our measures in the areas of climate protection, the cir-
cular economy and social responsibility in the supply chain. The promotion of renewable
energies in production and the development of durable, repair-friendly products are fur-
ther steps towards minimising the company's ecological footprint.

Our goal remains to establish Einhell as a pioneer for sustainable business practices. We
see the challenges we face - such as complex global supply chains, regulatory require-
ments and the transition to a low-carbon economy - as opportunities to future-proof our
company.

On behalf of the entire Supervisory Board, | would like to thank the Executive Board, the
employees and our partners and stakeholders for their commitment and support. Their
commitment is the basis for the successful further development of Einhell Germany AG
and the realisation of our sustainability goals. Together, we will continue to master the
challenges of the future and strengthen Einhell Germany AG as a sustainable, responsible
company.



Yours sincerely,

Prof. Dr. Manfred Schwaiger
Chairman of the Supervisory Board

(from left to right: Prof. Dr. Manfred Schwaiger (Chairman of the Supervisory Board), Max-
imilian Fritz (employee representative), Philipp Thannhuber)



¢. Business model and group structure

Einhell Germany AG, based in Landau an der Isar, is one of the leading international
suppliers of tools and garden equipment. The company's product range is aimed specifi-
cally at DIY enthusiasts and hobby gardeners and is increasingly tapping into the profes-
sional tradesman segment.

The basis of the business model is the development, marketing and distribution of inno-
vative solutions for home, garden and leisure applications. The broad product range in-
cludes hand-held power tools, stationary machines and garden maintenance and water
technology equipment.

A particular focus is on the Power X-Change battery platform, a modular technology
that currently enables the wireless operation of over 350 devices. This platform is charac-
terised by its resource efficiency and user-friendliness and is set to be expanded to more
than 450 products by 2027. Einhell is thus focussing on technological innovations that not
only increase convenience for users but also help to conserve resources.

Einhell continues to pursue a consistent internationalisation strategy and ensures a
strong global presence with almost 50 subsidiaries in Europe, Asia, Australia and North
and South America.

Einhell group structure
Einhell Germany AG (Share in brackets)

kwb Germany GmbH Einhell Electro Machinery Einhell Holding Gesellschaft Einhell SAS Einhell Romania S.R.L Einhell Holding Australia Pty.
(100%) Technology Co., Ltd. m.b.H (100%) —— (100%) (100%) ——{ Ltd. (100%)
Stuhr / Germany 11 (100%) Wels / Austria Villepinte / France Jud lifov / Romania Melbourne / Australia
Kunshan / China
ISC GmbH Einhell Osterreich Einhell Benelux B.V. Einhell-Unicore s.r.o. Einhell Australia Pty. Ltd.
(100%) —] g:"s E"]'hﬂ" (China) Gesellschaft mb.H (100%) [ [ (100%) (100%) 1 Y (100%) 5 S
Landau / Germany — CO:'L%;. '('guo%) Vienna [ Austria Breda / Netherlands Karlovy / Czech Republic 1 Australia
e LChiin Einhell UK Ltd,
nhel .
a%g:z)mnrce System GmbH | | T T (E#:;I)I Croatia d.o.0. L i cioo%) (E‘II;:;:)I Turkey Dis TicaretA.S. | | Einhell Chile S.A.
Landau / Germany Import & Export Co., Ltd. Sveti Kriz Zacretje / Croatia Merseyside / Great Britain Istanbul / Turkey . g:r?&:oo IChile
(100%)
ECOmmorce System s.r0 Chongging / China Einhell d.o.0. Beograd |__| Einhell Schweiz AG Einhell Hungaria Kit.
(90%) L (100%) H (100%) (100%) L—| | Einhell Argentina S. A.
Prague / Czoch Republic Hans Einhell (Shanghai) Belgrad / Serbia Elsau / Switzerland Budapest/ Hungary ! (100%) )
— Trading Co., Ltd. (100%) Buenos Aires / Argentina
/China J Einhell Nordic AS
i Einhell BiH d.o.o0.
(E:;I;II.E)LL Operations Kift. (66.7%) — (51%) (E:alg;.lll Polska Sp. z 0.0. Mould Star Pty. Ltd.
[] | HansiAnhai Far East Ltd. Vitez / Bosnia Lystrup / Denmark ——{ (100%)
Budapest/ Hungary B i Wroclaw / Poland Cape Town I South Africa
Hong Kong / China S Kka Einhell AB
Einholl ltalia s.r.l. | | (1'3%':,:, RiSinne! Hans Einhell Ukraine LLC =
(100%) — 100%) Einhell US Holding, Inc.
HAFE Trading Ltd. Malm / Sweden (100%) [ ]
1 Milan / Italy Kiev / Ukraine (100%)
— (ng?;l.z(ong I China Dover / State of Delaware
Comercial Einhell, S. A. ?3;;“ G Einhell LLC
(100%) — T F (100%) | | Einhell South Africa Pty. Ltd.
Swisstec Sourcing Vietnam Madrid / Spain fampere / Finland e IRussia — (100%)
Joint Stock Company (100%) Cape Town / South Africa
| Thu Dau Mot, Binh Duong / Suomen Einhell OY.
Vietnam Einhell Portugal- Comércio L 0,
nt., Lda. (100%) — (71:::2:‘; T (51'3‘;";.',' CanadaHoldingLtd. | | I"giinen ruguay S.A.
Arcozelo / Portugal /Canada —{ (100%)
i I Uruguay
Einhell Bulgaria 00D
|| (67%)] Outillages King Canada
Varna / Bulgaria Inc. (66,7%) -
Dorval / Canada
Einhell Hellas A.E.
— (100%) Surazinsano Co., Ltd
E Einke=il Athen / Greece (68,7%) eicvies -
i
Thailand

Figure 1: Entities of Einhell Germany AG



As the parent company, Einhell Germany AG manages the group's international activities.
The group comprises a large number of subsidiaries, which are categorised into different
types:

e Group headquarter: Einhell Germany AG in Landau an der Isar coordinates cen-
tral functions such as strategy, group management, sustainability management,
product development, IT and accounting.

¢ Sales companies: These subsidiaries operate locally to manage sales in their re-
spective markets and remain connected to the global supply chain.

e Sourcing companies: These companies, mainly in Asia, are responsible for man-
aging and supporting suppliers. Their focus is on ensuring quality and implement-
ing sustainability standards.

¢ Semi-autonomous companies: Companies such as Ozito (Australia) and kwb Ger-
many GmbH are characterised by independent product portfolios and a different
organisational structure. They combine several functional areas and have ex-
tended responsibilities around sustainability.

¢ Assembling companies: In addition, the Einhell group now has two assembly
sites, which primarily assemble batteries and chargers. These are located in Kun-
shan/China and near Budapest/Hungary. These sites are an integral part of the
value chain and help to increase the flexibility and efficiency of production pro-
cesses.

This diversified structure enables Einhell to respond flexibly and efficiently to global mar-
ket requirements while pursuing both economic and sustainable goals.

Another focus is on the design of upstream and sustainable value chains.

The upstream value chain of Einhell Germany AG begins with the manufacture of prod-
ucts by third-party manufacturers, mainly in Asia. Our suppliers' production plants are
responsible for procuring the necessary raw materials and components such as metal,
plastic and electronics. The two sites in Kunshan/China and Budapest/Hungary have
the highest vertical integration in the Einhell group due to the assembly of batteries and
chargers and represent a speciality. These sites support the flexibility and efficiency of the
production processes.

Another focus in upstream value creation is the sustainable organisation of the supply
chain. By diversifying its production sites, Einhell is reducing dependencies and strength-
ening regional economic cycles. The expansion of production capacities in battery manu-
facturing in Europe also reduces transport emissions and thus the ecological footprint.

In the downstream value chain, the products are delivered after production to modern
logistics centres, including the automated high-bay warehouse at the headquarter in Lan-
dau an der Isar, or to the individual sales locations. From there, onward distribution to



our B2B customers takes place via various channels using freight forwarders and parcel
services.

Einhell's products are available in over 100 countries, which emphasises the company's
international reach and global success. The sales structure is based on a multi-channel
strategy that combines DIY stores, specialised dealers, wholesalers and e-commerce plat-
forms in the B2B sector. In addition, the company's own online shop enables it to address
end customers directly. This broad focus allows Einhell to respond flexibly to regional
market needs and serve a diverse target group. In addition, Einhell offers comprehensive
services such as repairs, spare parts provision and recycling solutions as part of its down-
stream processes to further strengthen customer service and sustainability.

Einhell's innovative strength is not only evident in its product development, but also in its
successful brand positioning. Through co-operation with renowned partners such as FC
Bayern Munich and the Mercedes-AMG PETRONAS F1 Team, Einhell increases its inter-
national visibility and strengthens its image as a future-oriented supplier.

The business model of Einhell Germany AG is based on clear values that are firmly an-
chored in the corporate culture. Sustainability, innovation and quality characterise the
strategic direction and form the basis for the goal of combining economic growth with
ecological and social responsibility. In this way, Einhell is laying the foundations for a long-
term successful and sustainable future.

d. Selected reporting framework

Einhell Germany AG has made intensive preparations to prepare the Sustainability Report
2024 in accordance with the requirements of the CSRD and the European Sustainability
Reporting Standards (ESRS) in a legally compliant manner. Since the CSRD Directive was
not transposed into German law by the legislator in time, the applicable provisions of the
CSR Directive Implementation Act (CSR-RUG) continue to apply to this Sustainability Re-
port 2024.

The ESRS serves as the framework for this sustainability report. Reporting is based on this
standard. This framework ensures transparent and standardised reporting on sustaina-
bility performance and fulfils the legal requirements of the CSR-RUG.

e. Double materiality

Materiality analysis process at Einhell Germany AG

Based on ESRS, Einhell Germany AG utilises the clearly structured and methodical ap-
proach of the double materiality analysis. The double materiality analysis ensures that the
identification of material topics is carried out comprehensively along the upstream and



downstream value chain and fulfils the requirements of the ESRS, here based on the ESRS.
This process enables a well-founded analysis and prioritisation of relevant sustainability
topics for Einhell Germany AG and serves as a solid basis for transparent and targeted
reporting.

Materiality assessment Provision of

@ of impacts, risks & qualitative and/or
opportunities (IRO“s) quantitative information
ESRS E1 Climate change Inside-out perspective Severity of the impact Information on existing
ESRS E2 Environmental pollution or planned
Negative effects

ESRS E1 Climate change

Actual Possible Scale 4 Scope < Remediability * Policies
ESRS E2 Environmental pollution itacts effects
ESRS E3 Water/marine resources x = Actions
ESRS E4 Biodiversity & ecosystems Positive effects Likelihood = Targets
ESRS ES5 Circular economy Actual Possible * Metrics
ESRS S1 Own workforce effects effects
ESRS S2 Workforce Value chain
ESRS S3 Communities affected Outside-in-perspective Financial risks/opportunities On the respective impacts, risks and
ESRS S4 Consumers & end users Financial risks Financial Magnitude Likelihood opportunities
ESRS G1 Corporate policy opportunities

Figure 2: Process for identifying material topics

Definition of the scopes

Einhell Germany AG first defined the scopes of the materiality analysis to consider all rel-
evant sustainability aspects in accordance with the requirements of the ESRS. Both the
direct effects of business activities and indirect influences along the entire value chain
were analysed.

Environment | Climate | People

L3

Impact
(Inside-out)
Products
Direct suppliers Services
Upstream Business Activities Downstream
Value Chain Value Chain

L

Risks & Opportunities
due to climate change
(Outside-In)

Figure 3: Upstream and downstream value chain

The focus was on an inside-out and outside-in perspective to analyse the company's im-
pact on the environment and society as well as the financial risks and opportunities.



) S : s : %’
‘% Outside-in perspective Inside-out perspective - z

N Vg
’ Materiality with regard to -. Materiality with regard to

financial risks & opportunities impacts of business activities

&y

D Financial opportunities for Einhell due D Positive effects on the environment, climate and
to climate change people
caused by Einhell's business activities, products &
services
JFinancial risks for Einhell due to climate > Negative impacts on the environment, climate and
change people caused by Einhell's business activities,

products & services

Figure 4: Outside-in and inside-out perspective

Creation of the longlist (see point 1, Fig. 2)

A comprehensive longlist of potential topics was created by combining internal and exter-
nal data. Internal sources such as annual reports, strategic plans and operational data
were systematically analysed. External sources such as regulatory requirements, industry
studies and scientific reports supplemented this analysis. Relevant stakeholders were
identified and actively involved in the creation of the longlist through surveys.

o A% -
i |— L s

Management \ -I-

& Supervisory Board Shareholders

Employees & Works

Council
Customers E Einhe=Ill )Legislator

¥

e 882

g
=] O (;;A — |
:'_auppllers& AN ES Civil society
business partners
i Residents & local
Competitors Banks, investors authorities

& analysts

Figure 5: Identified stakeholders of Einhell Germany AG

The topic-related sustainability aspects in accordance with ESRS 1, Appendix A, served as
the basis for the selection of topics.
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Identification of impacts, risks and opportunities (IROs) (see point 2, Fig. 2)

In workshops with internal experts from the areas of sustainability, finance, supply chain
management, compliance and legal, as well as other specialist departments, the potential
impacts, risks and opportunities of each identified topic were analysed in detail and doc-
umented in an IRO library. The following aspects were analysed:

¢ Negative and positive effects on the environment and society

¢ Financial risks and opportunities triggered by climate change

e Short, medium and long-term periods of impact

e Localisation of impacts, risks and opportunities along the entire value chain

Materiality assessment (see point 3, Fig. 2)
The topics were evaluated along two dimensions:

¢ Impact materiality (inside-out perspective): Analysing the relevance of an issue
for the environment and society based on criteria such as severity, scope, irrevers-
ibility and probability of impact.
Negative impacts on human rights were prioritised and given special weighting.

Ny

Inside-out perspective =———— @

-1

Materiality with regard to the impact of business activities

Negative effects Positive effects
Actual negative effects Possible negative effects Actual positive effects Possible positive effects
i |
Severity Probability Severity Probability
Extent ‘ Extent |
Scope ‘ Scope |
Immutability ‘

Figure 6: Impact assessment

e Financial materiality (outside-in perspective): Assessment of financial rele-
vance by analysing market and regulatory risks and opportunities. The assessment
was carried out by the system in accordance with quantitative and qualitative
thresholds.

11
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Financial materiality

Potential extent

Probability

(financial) opportunities

-1

Potential extent

Probability

Figure 7: Assessment of risks and opportunities

Compilation of key topics

The material topics were summarised in a materiality matrix. This visualises the dual ma-
teriality through the axes "materiality of the impact" and "financial materiality". Issues
with high relevance in both dimensions were classified as critical and prioritised. The ma-
trix serves as the basis for integrating the results into the strategic planning and sustain-

ability reporting of Einhell Germany AG.

Financialmateriality

Materiality of the impact

Figure 8: Materiality matrix of Einhell Germany AG
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Integration of key IROs in strategy (see point 4, Fig. 2)

Corresponding strategies with targets and measures were developed for the impacts, fi-
nancial risks and opportunities identified as significant. These have been and are gradu-
ally being integrated into the company's target hierarchy and decision-making processes.

| mos ]
_
I S o )
E1.1 Adaptation to climate change 1 - 2 -
E1.2 Climate protection 1 1 1
E1.3 Energy 1 1 -
[EZRERvirSnmentalpolutonIl E:.1 Air pollution 1 - 1 -
E5.1 Resource inflows, including resource utilization 1 1 2 1
- E5.2 Resource outflows in connection with products & services 1 - 1 -
E5.3 Waste 1 - 1
51.1 Working conditions 2 2
_ 51.2 Equal treatment and equal opportunities for all 2 1
_ 52.1 Working conditions 1 -
_ S4.1 Information-related effects for consumers/end users 1 2
G1.1 Corporate culture 1 - 1
Governance  G1- Corporate policy G1.3 Management of supplier relationships, incl. payment modalities - 1 -
G1.6 Corruption and bribery - - - 1
Sum 7 ) 8 10

Figure 9: Key topics and sub-topics with underlying negative and positive effects as well as fi-
nancial risks and opportunities
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2. Non-financial reporting on material topics

Einhell Germany AG regards non-financial reporting as a key instrument for creating
transparency about its social and environmental responsibility and meeting the expecta-
tions of stakeholders. The sustainability report is prepared in accordance with the require-
ments of the CSR Directive Implementation Act and based on the ESRS. The aim of non-
financial reporting is to transparently present the impact of business activities on the en-
vironment, society and governance. Einhell uses the report as a strategic tool to promote
the integration of sustainability in all business areas, from product development and dis-
tribution through to day-to-day operations.

The reporting pursues several key objectives

Fulfilment of legal requirements: Einhell is obliged to disclose non-financial information
in accordance with the CSR-RUG. To fulfil the legal requirements, the non-financial state-
ment is prepared in accordance with the ESRS.

Communication of the sustainability strategy: Einhell uses non-financial reporting to
transparently present its sustainability strategies and their implementation. This report
provides insights into the company's strategy and actual impact on the environment, cli-
mate and society. It shows how Einhell is taking responsibility and gradually integrating
sustainability into all areas of its business operations.

Building trust: By disclosing non-financial information, Einhell strengthens the trust of
our investors, customers and other stakeholders by demonstrating our responsibility in
areas such as environmental protection and social justice. The report also serves as a tool
for communicating and improving sustainability performance.

Promoting innovation and efficiency: Dealing with sustainability issues encourages Ein-
hell to develop innovative solutions and organise processes more efficiently.

Scope of application of the sustainability strategy

The scope of the strategy covers the entire value chain, including upstream production
processes at third-party manufacturers, global logistics and downstream product utilisa-
tion by customers. Geographically, the focus is on production regions in Asia and our sales
markets in Europe, Australia, North and South America, Asia and southern Africa. Key
stakeholder groups included in the strategy are suppliers, customers, investors, employ-
ees and regulatory authorities.

Responsibilities

Responsibility for implementing the strategy lies at Management Board level. The concep-
tual development, legal implementation and operational realisation are managed cen-
trally by the Global Sustainability Management department. This department is supported
by a cross-divisional and cross-subsidiary sustainability team. Together, they coordinate
measures, monitor progress and ensure that the strategy is integrated effectively and le-
gally compliant in all relevant business areas.

14



a. Connection of key topics according to CSR-RUG and ESRS

As already mentioned, this report on non-financial information generally complies with
the requirements of the CSR-RUG, as this law continues to be the applicable legal basis.
In addition, we focus our reporting on the material impacts, opportunities and risks that
we have identified as part of the double materiality analysis in accordance with ESRS. The
topics or sub-topics that have become material as a result of the identified impacts, risks
and opportunities in accordance with ESRS1 appendix A can also be assigned to the five
central topics of the CSR-RUG:

¢ Environmental concerns

e Employee interests

e Social issues

e Respect for human rights

e Combating corruption and bribery

T abopc [ Key topics accoring to CSRAUG

E1.1 Adaptation to climate change

E1.2 Climate protection
E1.3 Energy
E2.1 Air pollution

Environmental concerns

E5.1 Resource inflows, including resource utilization

ES5.2 Resource outflows in connection with products & services
E5.3 Waste

$1.1 Working conditions

$1.2 Equal treatment and equal opportunities for all

+ Employee interests
+ Social issues
+ Respect for human rights

$2.1 Working conditions

+ Social issues
+ Respect for human rights

S4.1 Information-related effects for consumers/end users

G1.1 Corporate culture

+ Social issues

+ Social isssues

Governance  G1- Corporate policy

G1.3 Management of supplier relationships, incl. payment
modalities

+ Social issues
+ Respect for human rights

G1.6 Corruption and bribery

Figure 10: Linking of central topics and material topics, subtopics

The following presentation summarises all significant effects, risks and opportunities

Combating corruption & bribery

identified by the dual materiality analysis and assessment for Einhell Germany AG.
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The following reporting follows the sub-topics of the ESRS that are reportable due to the
impacts, risks and opportunities identified as material.

b. Environment

Einhell Germany AG has set itself the task of firmly anchoring ecological responsibility in
its entire corporate strategy. In view of climate change and the environmental impact
caused primarily by the global supply chain and transport processes, Einhell strives both
to reduce its ecological footprint and to utilise economic opportunities through sustaina-
ble solutions.

E1 - 1. Adaptation to climate change

Adapting to climate change is of central importance to the Einhell group, as climate
change not only poses physical risks such as extreme weather events, but also geopolitical
and regulatory challenges. Global supply chains, production and transport are particularly
affected, which can have a significant negative impact on the company's competitiveness
and stability in the event of disruptions. Einhell will take measures to become more resil-
ient to climate-related disruptions and to integrate the circular economy as a key strategy
for conserving resources.

Measures to adapt to climate change:

Strengthening resilience in the supply chain: Einhell will make its global supply chains
more resilient by establishing redundant structures and digital monitoring systems. Ein-
hell will invest more in alternative transport routes and contingency plans to minimise
dependence on disruption-prone supply routes.

Integration of climatic risks into risk management: Climatic risks are integrated into
the existing risk management system to recognise potential physical and resulting regu-
latory threats at an early stage and to be able to take countermeasures quickly.

Closing energy cycles: Einhell strives to optimise energy efficiency throughout the entire
value chain. Einhell therefore works closely with its suppliers to reduce energy consump-
tion in production through more energy-efficient processes and the increased use of sec-
ondary raw materials. Einhell favours the promotion of material cycles among its part-
ners, which can reduce energy-intensive processes in the processing of primary materials.
Closing material and energy cycles strengthens Einhell's resilience to price fluctuations
and potential shortages of raw materials and energy.

E1 - 2. Climate protection

The Einhell group must take stronger measures to protect the climate in order to fulfil the
requirements of the Paris Agreement and achieve the 1.5-degree target. The majority of
CO,e emissions are generated in the upstream value chain, particularly by third-party
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manufacturers in the Far East, who continue to rely heavily on fossil fuels. Effective reduc-
tion measures, particularly the increased use of renewable energies along the entire value
chain, should significantly reduce CO,e emissions.

Measures for climate protection

Promotion of renewable energies in production: Einhell will work more closely with
third-party manufacturers to promote the use of renewable energies in production and
gradually reduce fossil fuel energy consumption. The implementation of low-emission
technologies in production will also be actively promoted to successively reduce the CO,e
emissions of external suppliers.

In-house PV production: By consistently expanding our PV systems on warehouses and
office buildings, we generate renewable electricity. In 2024, we were able to feed
1.676.790 kWh into the grid via our seven systems. According to calculations by our energy
supplier, this saved around 1,164 tonnes of CO,e (CO,e; factor used: 700g/kWh). A smart
energy management system is currently being set up at the Landau site to utilise more of
the self-produced PV electricity in day-to-day operations.

Vehicle fleet renewal: We are systematically onverting our vehicle fleet to electric and
hybrid vehicles and are continuously expanding our e-charging stations at the Landau site
to cover charging requirements, ideally with self-produced PV electricity.

New building standards: Our new office building in Landau is being constructed in ac-
cordance with the standards of the German Sustainable Building Council (DGNB silver
standard). The use of recycled concrete, for example, has significantly reduced CO,e emis-
sions.

Extended utilisation phases reduce resource consumption & emissions: During prod-
uct development, we make sure that our products are more durable, repairable and re-
cyclable to reduce the use of materials and promote the reuse of resources. This not only
reduces CO,e emissions but also helps to conserve natural resources.

Further development of the Power X-Change system: We are consistently focussing
on the further development and expansion of our Power X-Change system and on making
our products even more energy-efficient. This is because the use of a battery system for
over 350 devices already significantly reduces resource consumption (one battery and
one charger is sufficient). The use of high-quality components, such as high-performance
Li-ion cells and brushless motors, increases the efficiency and longevity of the appliances.
The perfect interaction between the battery and efficient motor technology means that
energy consumption can be reduced during use.

18



Einhell also offers warranty extensions, for example up to 10 years for brushless motors
and 3 years for rechargeable batteries when registered, which extends the service life of
the products and conserves resources.

Emission-free application: The use of battery-powered devices reduces the dependency
on petrol-powered machines, resulting in no direct emissions during use. This contributes
to improved air quality and a lower CO,e footprint.

CO.e footprint recording: Since 2021, Einhell has been recording CO,e emissions at var-
ious locations and developing measures to reduce and offset them. In 2024, we created
the basis for a comprehensive, group-wide CO,e survey. Of the 41 entities subject to CCF,
three are not included in the overall result as of February 18™ 2025 for organisational
reasons. The accounting is largely based on the Greenhouse Gas Protocol and is updated
annually. Figure 12 shows the greenhouse gas emissions of the recognised entities ac-
cording to Scope 1, 2 and 3 with the respective categories shown for each scope.

SCOPE 1 Direct (own) emissions
Emissions from own activities & resources
* Own vehicle fleet

* Combustion of fossil fuels

+ Refrigerants
548441t emissions resulting from the following production processes: 2,987t
c'o e » Electricity CO,e
2 . Energy 0.54%

+ Heat

emissions from sources not controlled by the company that are required,
used or purchased along the entire value chain :

* Purchased goods & services

+ Purchased capital goods

HI « Upstream transportation & distribution 540,479 t
MW |- waste O,
» Business trips 98.55%

+ Employee commuting

Downstream transportation & distribution
= Use/utilization of products sold

= End-of-life treatment of products sold

Figure 12: Corporate Carbon Footprint Einhell 2024

Based on this, CO,e emissions are analysed along the entire value chain and targeted
reduction measures are developed.

Current focus topics are: Optimising our transport routes, using low emission means of
transport, reducing empty volumes in shipments and the use of secondary raw materials
and renewable energy in product manufacturing.
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E2 - 3. Environmental pollution (here: air pollution)

Air pollution, which is primarily generated in the Einhell group's upstream value chain,
particularly through production at third-party manufacturers and global transport, poses
an environmental challenge. In addition to carbon dioxide (CO.e), pollutants such as ni-
trogen oxides (NOXx), sulphur oxides (SOx) and particulate matter, which are released by
fossil fuels, are a burden on both the environment and human health. This pollution is
mainly caused by shipping and production at third-party manufacturers that rely heavily
on fossil fuels. Compliance with strict environmental regulations, especially in the EU, is
unquestionable, but poses a potential risk of rising costs and regulatory sanctions. The
aim is to minimise air pollution through innovative and sustainable measures in logistics
and production without jeopardising Einhell's competitiveness.

Measures against environmental pollution (here: air pollution)

Optimisation of logistics and sustainable transport solutions: Einhell will increase ef-
ficiency in global logistics by prioritising lower-emission transport methods. This includes
the increased use of rail, gigaliners and e-trucks for onward carriage to reduce air pollu-
tant emissions.

Einhell will also reduce empty volumes in shipments by promoting the consolidation of
goods and the increased use of 40-foot-high cube containers. These measures will sus-
tainably reduce CO,e emissions and air pollution per transport unit.

Our own assembly site in Europe: This gives us the opportunity to promote the circular
economy by closing material and energy cycles and to shorten transport routes in both
procurement and distribution through local component production.

Collaboration with third-party manufacturers to reduce emissions: Einhell will con-
tinue to work closely with its third-party manufacturers to convert their production pro-
cesses to lower-emission technologies. The focus here is on the reduction of pollutant
emissions through the increased use of renewable energies and the introduction of more
energy-efficient and environmentally friendly production methods. The aim is to reduce
air pollution in the upstream value chain and actively promote the transition to cleaner
technologies among production partners.

Strict environmental regulations and risk management: Einhell will increasingly mon-
itor compliance with stricter environmental regulations in the EU and other regions to
prevent potential sanctions and additional costs due to pollutant emissions. The company
has expanded its risk management regarding environmental risks and will continuously
optimise it to adapt to global requirements for environmentally friendly production and
transport.
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ES - 4. Circular economy

For Einhell Germany AG, the introduction of circular economy principles is a key compo-
nent in reducing resource consumption, minimising environmental impact and taking ad-
vantage of long-term financial opportunities. The transition from a linear economic model
based on the consumption of raw materials and the disposal of products to a closed-loop
system is not only an ecological necessity but also offers economic benefits. This makes
it possible to develop new business models and reduce dependence on primary raw ma-
terials.

The circular economy at Einhell aims to optimise the use of materials, create closed ma-
terial and energy cycles and design products in such a way that they are more durable,
repairable and recyclable. This reduces dependence on primary raw materials and their
consumption. As a result, both primary energy requirements and waste can be signifi-
cantly reduced. This helps to reduce the company's ecological footprint.

Measures to promote circular economy

Product design and durability: Einhell will continue to develop its products in such a
way that they follow the principles of the circular economy. Einhell relies on modular de-
sign and durable materials to maximise the useful life of its products and extend repair
options. This means that the focus is on durability, reparability and reusability. The devel-
opment of modular systems extends the useful life of the products and promotes the
possibility of easy refurbishment and repair.

Secondary raw materials: When developing new products, the use of recycled materials
and their subsequent recyclability is increasingly being examined and utilised accordingly.

Establishing a suitable infrastructure for repair and reconditioning: Einhell is contin-
uously expanding its repair infrastructure to offer customers worldwide a first-class repair
service to promote the longevity of the products and extend their service life. Specialist
personnel are regularly trained to ensure repairs are carried out to the highest standard.
New locations and companies are equipped with standardised repair processes to ensure
a uniform infrastructure throughout the company. This repair infrastructure is also in-
creasingly being utilised for the refurbishment of returned products. Returned devices
are tested, repaired and refurbished in a standardised refurbishment process so that they
can be offered as environmentally friendly and cost-effective "second choice" products.
Strict quality controls ensure that the refurbished products meet Einhell's high standards
and are a reliable alternative to new products. At the same time, Einhell is strengthening
communication about repair options and the benefits of refurbished products to further
promote customer awareness of sustainability.

Spare parts availability: We keep spare parts for our products in stock for at least 10
years after the end of series production.
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Waste management: Einhell pursues a comprehensive waste management policy that
aims to minimise waste and reintroduce valuable resources into the production cycle. For
this, all returns that are currently treated as waste and cannot be repaired or reprocessed
are to be analysed in detail and categorised according to their recycling options (upcycling,
downcycling, closed-loop/open-loop recycling) or other forms of recycling. In this way, tar-
geted activities for reuse and waste avoidance can be derived.

Through the targeted categorisation and recycling of these returns, waste can be con-
verted into secondary raw materials, among other things, and fed back into the material
cycle. This closes material cycles and reduces the consumption of energy and resources.
At the same time, employees are trained in the principles of the circular economy to inte-
grate the importance of waste management and resource conservation into daily work
processes.

Further legal requirements - EU Taxonomy

The EU Taxonomy is a framework developed by the European Union to help companies
and investors channel their investments into sustainable activities. It defines criteria and
requirements for economic activities that are considered "environmentally sustainable",
creating a common language and standards for sustainable investment in Europe. It was
developed to ensure that investments in sustainable economic activities are in line with
the EU's environmental objectives.

The taxonomy contains six environmental goals that have been identified as key areas for
achieving a climate-neutral and sustainable economy. Only economic activities that posi-
tively influence or can influence one of these goals are considered further. For this pur-
pose, a distinction is made between taxonomy-capable and taxonomy-compliant. In the
first step, the taxonomy capability is reviewed.

Taxonomy-capable means that an activity, product or investment can meet the criteria
and requirements of the EU Taxonomy by taking steps to improve its sustainability. If this
condition is met, taxonomy compliance is checked further.

Taxonomy-compliant means that an activity, product or investment fulfils the criteria
and requirements of the EU Taxonomy. This means that it makes a significant contribution
to achieving one of the six environmental objectives and has no negative impact on other
objectives. An activity that is categorised as "taxonomy-compliant" is considered sustain-
able.

Since January 2022, companies subject to reporting requirements must disclose the tax-
onomy-capable and taxonomy-compliant share of revenue, investment and operating ex-
penses for environmental objectives 1 (climate change mitigation) and 2 (climate change
adaptation).
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In the first step, taxonomy-capable activities were analysed using the EU's technical as-
sessment criteria (Annex | of Delegated Regulation (EU) 2021/2139). In the area of reve-
nue, Einhell only considers manufacturing activities if they are associated with a significant
transformation process. According to our interpretation, other activities do not qualify as
taxonomy-capable within the meaning of the EU Taxonomy Regulation. From this per-
spective, it has become apparent that no technical assessment criteria of the EU are avail-
able for our core activity - the development and trade of products manufactured on our
behalf.
For investments and operating expenses, economic activities that are only carried out for
internal company purposes and do not generate external revenue are also recognised as
taxonomy capable. In the case of Einhell, this includes the following items:

e 4.1 Power generation using photovoltaic technology

e 6.5 Transport with motorbikes, passenger cars and light commercial vehicles

e 7.7 Acquisition and ownership of buildings

The low rate of taxonomy-capable revenue, investments and operating expenses in con-
nection with the environmental objective of climate protection is mainly due to the very
limited conformity of Einhell's business activities with the economic activities listed in the
EU Taxonomy Regulation.

No additional taxonomy-capable revenue, investments or operating expenses were iden-
tified for the environmental objective "adaptation to climate change".
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KPI in accordance with EU-Taxonomy - CapEx 2024

Substantial contribution

DNSH- criteria

criteria ("Do No Significant Harm")
Taxonomy-
Climate Climate Climate Climate Water and Biodiversity aligned Category Category
Absolute  Proportion change change change change marine Circular and  Minimum proportion (enabling (transitiona
Economic activities CapEx of CapEx mitigation adaption mitigation adaption resgurces economy Pollution ecosystems safeguards of CapEx activity) | activity)
tEUR in% in% in% Yes/No Yes/No Yes/No Yes/No Yes/No Yes/No Yes/No in% Yes/No Yes/No
A.Taxonomy-Eligible activities
A.1. Environmentally sustainable activiti
(Taxonomy-aligned)
CapEx of environmentally susainable activities
(Taxonomy-aligned) (A.1) 0 0% 0% 0%
A.2. Taxonomy-eligible but not enviromentally
sustainable activities (not Taxonomy-alligned
activities)
7.7 Acguisition and ownership of buildings 1,087.49
CapEx of Taxonomy-eligible but not
environmentally sustainable activities
(not Taxonomy-aligned activities) (A.2) 1,087.49 58.78%
Total A.1. + A.2. 1,087.49 58.78%
B. Not Taxonomy-Eligible activities
CapEx not taxonomy-eligible activities (B) 762.76 41.22%
Total A+B 1,850.25 100%
KPI in accordance with EU-Taxonomy - OpEx 2024
Substantial contribution DNSH- criteria
criteria {"Do No Significant Harm")
Taxonomy-
Climate Climate Climate Climate Water and Biodiversity aligned Category Category
Absolute  Proportion change change change change marine Circular and imum proportion  (enabling (transitiona
Economic activities OpEx of OpEx mitigation adaption mitigation adaption resources economy Pollution  ecosystems safeguards of OpEx activity) | activity)
tEUR in% in% in% Yes/Nao Yes/No Yes/No Yes/No Yes/Na Yes/No Yes/Na in% Yes/No Yes/No
A.Taxonomy-Eligible activities
A.1. Environmentally sustainable activities
(Taxonomy-aligned)
OpEx of environmentally susainable acti
(Taxonomy-aligned) (A.1) 0 0.00%
A.2. Taxonomy-eligible but not enviromentally
sustainable activities (not Taxonomy-alligned
activities)
4.1 Electricity generations using solar
photovoltaic technology 453.56 0.11% 1 | | 1 1 | § |
6.5 Transport by motorbikes, passenger cars and
commercial vehicles 650.59 0.16%
OpEx of Taxonomy-eligible but not
environmentally sustainable activities
(not Taxonomy-aligned activities) (A.2) 1,104.16 0%
Total A1 + A2 1,104.16 0.00%
B. Not Taxonomy-Eligible activities
OpEx not taxonomy-eligible activities (B) 401,327.11 100.00%
Total A+B 402,431.27 100%
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c. Social

The Einhell group recognises the central importance of its employees for the long-term
success of the company. For us, the basis for this is the positive identification of each

individual with our company.

We are aware that the personal commitment of every member of our workforce is the

essential basis of our value creation.

We believe that targeted investments in the workforce are the basis for the long-term,
sustainable future of the Einhell group, as they generate competitive advantages, in-

creases productivity in terms of quality and quantity and reduces staff turnover.

General information - Employee structure at Einhell
Einhell is a globally active group with a current total of 2,725 employees. These are dis-

tributed in the different regions as follows:

Region Number of employees

D/A/CH region 935

Western Europe 257

Eastern Europe 292

Overseas 800

Others 441

Total 2,725

The gender distribution across the Einhell group is as follows:

Region Number of employees Male Female Non-bi-
nary

D/A/CH region 935 490 437 10

Western Europe 257 152 102 3

Eastern Europe 292 217 75 -

Overseas 800 477 321 -

Others 441 245 196 -

Total 2,725 1,581 1,131 13
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The employment contracts of all group employees can be divided into fixed-term (29.4%)
and permanent (70.6%) contracts.

Employment relationship

Fixed - term contract m Permanent contract

The distribution of employees in the Einhell group can be broken down into the following
three age groups (under 30 years, between 30 and 50 years, over 50 years). The distribu-

tion in the respective age groups differs considerably in some cases in the various subsid-
iaries:

56.80%

m under 30 years  m between 30 - 50 years over 50 years

S1 - 1. Working conditions
Respectful contact: For us, every person has the same high value, regardless of other
categorisations. This requires us to treat each other with respect.
The following behaviours are not tolerated:
¢ Anydiscrimination on racist or sexist grounds, on grounds of faith, sexual orienta-
tion, age or physical disability of an employee
e Sexual harassment, moral offences
¢ Infliction of bodily harm
e Insults to another person (verbally or in written form)
e Intimidation and/or threats
e Sabotage of the activities of others
e Bullying
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In 2024, the group did not receive any internal or external compliance reports on viola-
tions of discrimination offences in accordance with the standard of the OECD contact
point for multinational enterprises. In 2024, no payments were made due to sanctions,
fines, penalties and compensation payments for such violations in 2024.

Secure jobs: We are aware that in many cases there is a certain relationship of depend-
ency between employees and us as an employer. In our view, this gives rise to a respon-
sibility on the part of the employer.

For this reason, we want to act as a reliable partner for our core workforce. This also
means that recruitment is always planned based on sustainable, sufficiently probable
positive business development.

Opportunities and risks are analysed objectively as part of a comprehensive risk manage-
ment system. The preservation of jobs is a key criterion in the assessment.

As a matter of principle, we try to compensate for economic fluctuations by utilising flex-
ible personnel policy measures to be able to offer the core workforce sustainable job se-
curity, because the very special Einhell know-how of our employees in the various func-
tions represents a very special asset for us. The sustainable growth strategy of the Einhell
group is built on this asset and must therefore be preserved.

Appropriate remuneration: Because we regard our employees as an essential asset in
the creation of value, it is a matter of course for us that we remunerate the associated
commitment appropriately. Qualifications are a key criterion for us when determining in-
dividual remuneration. In doing so, we are guided by the standard market structures and
levels in relation to the local labour market. We constantly benchmark local legal require-
ments for minimum remuneration. We always offer remuneration above the minimum
rates.

Fair pay not only has a direct positive impact on employee satisfaction but also promotes
loyalty to the company. Employees who feel that they are treated fairly by the salary they
receive are more willing to commit to the company in the long term, which leads to a lower
staff turnover rate. This reduces the cost of recruiting and training new employees and
enables the company to retain the skills and expertise of its workforce.

Occupational safety: The regional and supra-regional regulations on occupational
health and safety are immovable pillars of our work organisation. Organisational
measures are therefore implemented in all areas of the Einhell group to minimise the risk
to life and limb of employees and third parties.

We, as well as our business partners, regard the respective national occupational safety
and hygiene standards as minimum standards and increase the protection of our work-
force through regular risk assessments and analyses.
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Freedom of association: We regard dialogue with our employees as a valuable regula-
tory factor in our economic world. We therefore guarantee the fundamental right of em-
ployees to organise themselves in trade unions or employee representative bodies. Mem-
bership of trade unions is granted within the framework of legal provisions in accordance
with ILO Convention No. 98. Employee representation must not constitute a reason for
unjustified discrimination. Cooperation with employee representatives at Einhell is char-
acterised by trust and is goal oriented.

Fair labour conditions: We are committed to enforcing the right to fair labour conditions
in accordance with applicable ILO conventions. This includes fair wages and social benefits
and the legal standards prescribed by national or regional authorities. The statutory pro-
visions on the minimum wage in the respective countries must be observed, as must the
applicable regulations on working hours, breaks and holiday entitlements.

Measures against violence and harassment in the workplace: Einhell is committed to
a working environment based on safety, respect and well-being. The company has a zero-
tolerance policy towards violence, harassment and any form of discrimination in the work-
place. These principles are firmly anchored in Einhell's compliance and behavioural guide-
lines and form the basis for a positive and supportive working environment. A safe work-
ing environment is not only an essential factor for the well-being of employees, but also
for the long-term productivity and stability of the company.

Einhell has implemented clear policies and processes to ensure that incidents of violence
and harassment in the workplace are dealt with quickly and effectively. Through training,
employees are made aware of the issue and taught how to recognise and report prob-
lematic behaviour. Einhell has also created special contact points where employees can
report such incidents confidentially. This promotes a climate of trust and transparency in
which employees feel safe and valued.

Freedom to complain and report: We believe that all actions by employees of our group,
regardless of their hierarchical position, must be measured against all regulatory require-
ments (statutory or internal) without restriction. This means that pointing out any deviat-
ing behaviour should not represent a personal risk for anyone but should be seen as an
opportunity to improve ourselves. In accordance with the provisions of the German Whis-
tleblower Protection Act (HinSchG), but also as part of our compliance reporting struc-
tures, we ensure that all internal and external people can report deviant behaviour anon-
ymously. The data protection regulations stipulated in this regard are complied with in
full.

We ensure that reported deviations are addressed with the necessary objectivity to rec-
ognise potential for improvement.
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Flexible working hours: We offer employees the opportunity to organise their working
hours flexibly within the limits of their respective functions to better reconcile their work
with their personal commitments and life circumstances. This should lead to greater sat-
isfaction and motivation, which has a positive impact on productivity. It also promotes
work-life balance, which supports the health and well-being of the workforce in the long
term.

Holiday leave: The company fully complies with the applicable local rules and regulations
on working hours and regular paid holiday leave.

In our view, these above-average working conditions have proven to be an effective tool
for retaining employees in the long term. Satisfied and motivated employees are less likely
to leave the company, which leads to a lower staff turnover rate. This not only saves costs
for recruiting and training new employees but also contributes to stability and continuity
in the teams, which ultimately increases the company's productivity. This leads to a better
working atmosphere and increases general satisfaction within the company. Employees
who feel valued and whose private needs are considered are more willing to make a long-
term commitment to the success of the company.
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S1 - 2. Equal treatment and equal opportunities

Remuneration policy: Employee remuneration is based on qualifications, performance
and experience and excludes gender-specific or other discriminatory factors. Non-dis-
criminatory pay structures ensure equal pay for equal work, regardless of gender, origin
or other personal characteristics.

This policy not only promotes equality in the workplace but also strengthens the motiva-
tion and satisfaction of the workforce. At the same time, it improves Einhell's image as an
employer and increases the company's attractiveness for qualified specialists, which cre-
ates a competitive advantage on the labour market.

Equal opportunities and personal development: Einhell recognises the central im-
portance of equal opportunities and continuous training for the success of the company.
To meet the dynamic requirements of the market, technological advances, the challenges
posed by environmental and climate change and changing customer needs, Einhell makes
targeted investments in the development of its employees.

The focus is on fair and non-discriminatory cooperation, which ensures that all employees
- regardless of gender, origin or other personal characteristics - are offered the same op-
portunities for personal development. Decisions on further training measures are based
exclusively on the requirements of the respective task, personal commitment, individual
development potential and objectively defined framework conditions for personnel de-
velopment.

Training and skills development: Einhell has established a culture of lifelong learning
that goes beyond the standard requirements. This investment in the education of the
workforce ensures that employees are always up to date with the latest professional de-
velopments and at the same time acquire new skills that are crucial for innovation and
growth.

The further training opportunities include both internal training courses and external, cer-
tified programmes. Employees can expand their specialist skills and apply them in new
areas of responsibility, which not only improves their career opportunities within the com-
pany but also increases their motivation and satisfaction.

Another advantage of intensive personnel development is the safeguarding and further
development of company-specific expertise. Well-trained employees make a decisive con-
tribution to the company's innovative strength by finding creative solutions and working
more efficiently. This ability to react flexibly and competently to complex challenges is a
key competitive advantage for Einhell.

At the same time, personnel development supports employee retention. Employees who
have the opportunity to develop professionally and advance their careers remain loyal to
the company in the long term.

This loyalty is further strengthened as Einhell place great importance on creating an envi-
ronment that promotes personal and professional development.
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Equal opportunities are also a key principle in the selection and promotion of managers.
Einhell is convinced that gender has no influence on a person's performance, integration
or development potential. These values are firmly anchored in the corporate culture and
promote a diverse, high-performing workforce.

S1 - 3. Employee satisfaction and productivity

We see a high level of employee identification and employee satisfaction as a key factor
for the long-term success of the Einhell group. This is because satisfied employees are
more motivated and therefore more committed, which directly contributes to the realisa-
tion of our strategic goals.

In addition, emotional loyalty to the company is higher and these employees remain loyal
to the company for longer. This long-term loyalty has considerable financial benefits: The
cost of recruiting and training new employees is reduced as staff turnover remains low.
The stability in the teams also creates a strong sense of togetherness and more efficient
collaboration, which leads to consistently high productivity and a better quality of work.
As part of the formulation of the 2027/29 strategy, "Best employer in DIY" was defined as
one of the strategic pillars.

The implementation of this strategy is based on the Executive Board's value statement
and the corporate guidelines and management principles derived from it.
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L]
Einhell Value Statement
We live the values of a medium-sized German family business, and the sustainable continuation of the

acting
globally
entrepreneurial tradition is important to us

o ™, |°n,g-'term O Our decisions are long-term oriented, objective and well-founded. We carefully weigh up opportunities
/4|\ / thlnkmg and risks.
We see long-term partnerships with customers and strategic suppliers as a central element of our success.

work as
":ﬁ“ partner

We inspire our (end) customers with product quality, functionality and design as well as with service and
?g inspiring reliability

¥ . ... .. B Weworktogetherin a cross-departmental, responsible, agile and flexible manner to find the best
solutions to delight our customers.

sound

'@‘ economic
activity

This value statement is initially directed outwards, as we are firmly convinced that the
satisfaction of our B2B and B2C customers is the basis for sustainable business success.

Based on this, we are of the opinion that this basic objective can only be achieved in the
long term if all stakeholders are involved in the same way and their individual objectives
are also taken into account.

We have therefore developed the following guidelines on corporate culture in a bottom-

up approach and derived and formulated corresponding management principles from
them in a second cooperative step.
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1. FOREWORD BY THE BOARD OF DIRECTORS

Dear colleagues,

As the enabler and strong brand in DIY, we have achieved a great deal and are positive about the
challenges ahead. To this end, a value statement has been drawn up in the ongoing strategy
development process, which is presented in this brochure on page 5. These fundamental statements
provide the framework within which we intend to develop and to which all our strategic approaches
are to be aligned. Overall, we have set ourselves ambitious goals! However, we are convinced that
we can achieve them together.

This "together" includes, not least, that we can discuss openly, appreciatively and sustainably all

issues that arise and solve problems that occurs. As we all know, this is sometimes not so easy in day-

to-day business. Different perspectives and priorities as well as diverse experiences make us flexible
and secure our decisions. However, there is of course also fuel for conflict. We have to deal with this
just as openly and appreciatively as we do with all the technical issues, we encounter every day.

To give us all guidance here, "Guidelines on Corporate Culture" were drawn up by delegations at
employee level on the one hand, and "Leadership Principles" based on them were drawn up by
managers on the other. These are published in this brochure.

However, the creation of our guidelines is only the first step, as everyone involved agrees!

Now we should also live by them. For this reason, the Executive Board has declared the guidelines
and the management principles to be binding for itself, for all managers and employees. Itis
therefore the task of each individual to work constructively towards compliance with these
guidelines.

We look forward to a continued positive development of cur cooperation as a facilitator for our
customers and a strong brand in DIY.

Best regards

The Executive Board

Andreas Kroiss; Jan Teichert; Dr. Markus Thannhuber; Dr. Christoph Urban

The corporate
drawn up by the employees are the

culture guidelines

touchstone of our actions. The role of
manager is not always an easy one, as
ontheonehanditisaroleinwhich the
inevitable conflicts of objectives be-
tween the company and its employees
manifest themselves and on the other
hand the relationship between the
manager and his or her employees is
seen directly as an indicator of the per-
ceived corporate culture.

Therefore, building on the corporate
culture guidelines, their content was
reviewed regarding specific manage-
ment aspects and recommendations
for action were formulated in the new
management principles.

Together with the Executive Board's value statement, this results in a framework called

"Our Guidelines", which is intended to help all employees, regardless of their respective

function, to find the right framework for working together in all situations that arise.
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The following are abstracts from "Our guidelines"

4. Corporate culture guidelines
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5. Leadership principles in the context of the corporate culture guidelines
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The health of every one of our employees is important to us. For this reason, we estab-
lished a comprehensive company health management programme at our headquarter in
Landau years ago.

healthy

Company Health Management

Stress in the Management and Individual Early detection of Thera::a':i:::g:ati""
workplace Organization lifestyle diseases management

Disease Resources

Hazards Health Resources

The characteristics and requirements are very different in the individual companies. How-
ever, we try to anchor the basic idea of our occupational health management in the local
structures of the Einhell companies and are in dialogue with those responsible locally.

Health and safety:

In principle, there are legal requirements in all our companies' countries to ensure the
health of employees and to avoid risks to life and limb (occupational health and safety).
All companies comply with these statutory requirements. Nine companies have a health
management system that goes beyond this. There were no fatal accidents at work in the
group in 2024.

No reportable illnesses are known. In 2024, 69 accidents at work were registered across
the group.
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S1 - 4. Other labour-related rights

Human rights: We regard the human rights defined by the UN as the immovable pillars
of all economic activity. We base our actions on these criteria worldwide. We therefore
expect our entire workforce, as well as our business partners, to consistently respect and
actively protect internationally recognised human rights. The United Nations Guiding Prin-
ciples on Business and Human Rights form the basis for this. These include the protection
of local communities, indigenous peoples and human rights defenders.

Child labour: It is a matter of course for Einhell that we fully recognise the increased need
to protect children and therefore reject child labour as a matter of principle. We commit
ourselves and our business partners to only employ persons who have reached the legal
minimum age for work in the country of employment and not to tolerate any form of child
labour. ILO Convention No. 138 on the minimum age for employment and No. 182 on the
elimination of the worst forms of child labour must be observed. Furthermore, our busi-
ness partners undertake to honour and respect the dignity and rights of children.

Forced labour: We expect our employees, but also all business partners, to strictly reject
any form of forced labour, including, but not limited to, human trafficking, torture and
slavery or forced labour of any kind. The principle of freely chosen employment must be
respected and observed.
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S2 - 1. Compliance with international labour standards

Einhell is committed to ensuring compliance with internationally recognised labour stand-
ards throughout its supply chain. The Code of Conduct for Business Partners obliges sup-
pliers to take measures against forced labour, child labour and discrimination and to en-
sure fair and safe working conditions. To monitor compliance with these standards, Ein-
hell relies on regular audits, across the board via the amfori BSCI audit, supplemented by
ICS audits on a case-by-case basis. These audits enable Einhell to ensure that suppliers
not only comply with the Code of Conduct but also minimise social and environmental
risks. The audits strengthen trust in the entire value chain. In this way, Einhell reduces the
risk of reputational damage and legal problems and promotes better working conditions
for all employees involved.

Measures for compliance with international labour standards

Commitment and monitoring of suppliers: All suppliers are required to comply with
the Einhell Code of Conduct, which ensures internationally recognised labour standards
and human rights. Einhell will carry out regular audits and inspections to check compli-
ance and initiate corrective measures in the event of non-compliance. A digital monitoring
system will be implemented to increase transparency in the supply chain.

Training and development programmes for suppliers: Einhell will provide training and
support to strategic suppliers to help them improve their social and environmental stand-
ards and fulfil the requirements of the Act on Corporate Due Diligence Obligations in Sup-
ply Chains (LkSG). This includes targeted training to improve working conditions and pre-
vent human rights violations.

Risk management and sustainable supply relationships: Einhell has had a risk man-
agement system in place since 2024 to identify and minimise social and environmental
risks in the supply chain at an early stage in accordance with the LkSG. Special remedial
measures are developed with high-risk suppliers to minimise or eliminate the identified
risks or undesirable developments.

Excursus: The Act on Corporate Due Diligence Obligations in Supply Chains

The implementation of the LkSG at Einhell Germany AG in 2024 is based on a comprehen-
sive system that ensures that all legal requirements of the LkSG are met. The approach
combines legal requirements with internal guidelines and best practice approaches to
identify, assess and minimise human rights and environmental risks in the supply chain.
The company's own Code of Conduct for Sustainable Supply Chains is an important
instrument that supports compliance with the legal positions of the LkSG and is an im-
portant tool for implementing the law.
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Scope of application and obligation

The LkSG obliges Einhell Germany AG to implement human rights and environmental due
diligence obligations along its entire supply chain. To this end, a customised risk manage-
ment system has been developed that is tailored to the specific requirements of the law.
This system enables the early identification and assessment of risks and their minimisa-
tion. The Code of Conduct serves as a contractual basis for regulating cooperation with
suppliers. It defines ethical and environmental standards that help to counteract viola-
tions of the legal positions defined in the LkSG. Einhell obliges all suppliers to comply with
these standards to ensure that the legal requirements are observed along the entire value
chain.

Implementation of the due diligence obligations

The central due diligence obligations of the LkSG are firmly integrated into the operational
processes of Einhell Germany AG. The risk management system serves as the main tool
for identifying and minimising human rights and environmental risks. This is supported
by regular risk analyses that are based on internal and external data and prioritise tar-
geted measures. Based on these analyses, specific preventive measures are taken to
avoid potential risks.

Should violations nevertheless occur, clearly defined remedial measures are put in place
with the aim of correcting the situation and preventing future violations. In addition, a
transparent and anonymous complaints procedure has been set up that offers all affected
people the opportunity to report concerns or violations. Every year, Einhell prepares pub-
licly accessible reports that document compliance with due diligence obligations and fulfil
both the requirements of the LkSG and internal guidelines.

Cooperation with suppliers

Close cooperation with suppliers is a central component of implementing the LkSG. The
Code of Conduct forms the basis for this by defining clear standards for ethical behaviour
and environmental protection. Suppliers are obliged to sign the code and regularly
demonstrate that they fulfil the requirements it contains. To promote compliance, Einhell
offers suppliers training to help them better understand and implement the legal require-
ments. In addition, regular audits are carried out to check the implementation of the
standards in practice. This partnership approach not only promotes compliance with legal
requirements but also helps to share responsibility for a sustainable supply chain.

Consequences and sanctions

If violations of the requirements of the LkSG or the Code of Conduct are identified, Einhell
has implemented mechanisms that provide for consistent remedial measures. Suppliers
who repeatedly violate the standards must expect sanctions, which can go as far as ter-
mination of the cooperation.
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Improvements based on best practices

Einhell Germany AG is continuously optimising the implementation of the LkSG by inte-
grating best practice approaches and innovative technologies. The use of Al-driven risk
monitoring tools enables early identification of potential violations. At the same time,
training programmes for suppliers are being expanded to strengthen their understanding
of legal requirements and promote compliance. Modern software solutions for managing
complaints and reports also improve the efficiency and accuracy of processes. These con-
tinuous improvements ensure that Einhell not only fulfils legal requirements but also
takes a leading role in ethical supply chain management.

Declaration of Principles of Einhell Germany AG within the framework of the Act on
Corporate Due Diligence Obligations in Supply Chains:
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Declaration of Principles of Einhell Germany
AG in accordance with § 6 para. 2 Supply Chain Act

Introduction

Einhell Germany AG is committed to its responsibility to comply with human rights and
environmental standards along the entire supply chain and to consistently implement the
requirements of the Supply Chain Due Diligence Act (LkSG).

This declaration of principles forms the basis for clear internal processes, transparent com-
munication and innovative measures to identify, assess and minimise risks in connection
with human rights and environmental protection at an early stage.

Our goal is to support a sustainable and fair value chain and to play a pioneering role in
ethical supply chain management through our commitment to sustainability and social re-
sponsibility.

1. Scope of application and obligation

The Einhell Germany AG has implemented a comprehensive risk management system that
fulfils the requirements of the LkSG.

Our Code of Conduct is an important instrument that defines clear standards for our sup-
pliers and serves as the basis for long-term and sustainable cooperation. This declaration
of principles covers all direct and indirect suppliers (in the event of substantiated
knowledge of a breach of duty) to ensure that human rights and environmental standards
are consistently observed.

2. Implementation of the due diligence obligations

Einhell integrates the central due diligence obligations of the LkSG into all business pro-
cesses:

+ Risk management:
A customized software system that has been checked for legal certainty identifies
potential human rights and environmental risks along the supply chain and enables
them to be actively countered. All 13 legal positions defined in the LkSG are system-
atically taken into account in the risk analysis in order to ensure a comprehensive
assessment of human rights and environmental risks.

+ Regular risk analyse:
Systematic analyses assess risks on the basis of internal and external data. The Code
of Conduct obliges our suppliers to comply with strict standards.

+  Preventive measures and remedies:
If risks are identified, Einhell takes preventive measures to minimise them. Viola-
tions are addressed with clear corrective action.
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+  Complaint procedure:
A transparent process enables all stakeholders to report concerns or violations
anonymously and without barriers.

+ Reporting:
Targeted annual reporting documents compliance with the due diligence and is
made publicly available in accordance with legal requirements.

3. Identified human rights and environmental risks with highest priority

Human rights risks

1. Child labour and forced labour:
In the manufacture of power tools and their components, especially in countries
with weak labour standards, there is a risk of child and forced labour. Einhell de-
mands and regularly checks that such practices do not occur at our suppliers.

2. Occupational health and safety:
The production of power tools can be associated with health hazards, for example
through the handling of hazardous substances or machines. Einhell demands and
regularly checks that our suppliers have implemented appropriate health and safety
measures.

3. Discrimination and fair wages:
Einhell demands and regularly checks that there is no discrimination in the entire
supply chain and that employees receive fair wages that at least correspond to the
statutory minimum wage in the respective country.

Environmental risks

1. Environmental pollution:
The manufacture of power tools can lead to soil, water and air pollution, for exam-
ple through the use of chemicals or improper waste disposal. Einhell demands and
regularly checks that environmentally friendly production methods are used and
that the statutory environmental standards are complied with.

2. Handling of hazardous substances:
Some components may contain substances that are subject to international agree-
ments such as the Minamata Convention (mercury) or the Stockholm Convention
(persistent organic pollutants). Einhell demands and regularly checks that such sub-
stances are not used or that their use complies with international regulations.
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4. Stated expectations and possible consequences

The content described in the Code of Conduct addresses all identified human rights and

environmental risks through clear guidelines, review mechanisms and sanctions in the

event of violations. Einhell emphasizes the regular monitoring and integration of these re-

guirements along the entire supply chain.

Relevant content in the Code of Conduct on human rights risks
1. Child labour and forced labour

Forced labour: Zero-tolerance policy towards forced labour, modern slavery and
human trafficking. Labour relationships must be entered into voluntarily and
may be terminated at any time (§2.1).

Child labour: Employment of children under the age of 15 is prohibited; special
protective measures apply to young people under the age of 18, such as the ban
on night work and overtime (§2.2).

2. Occupational health and safety

Compliance with occupational health and safety standards, especially when
handling hazardous substances and machinery.

Introduction and communication of safety measures for the prevention of occu-
pational accidents and health hazards (§2.3).

Continuous improvement of working conditions, particularly regarding fire pro-
tection and minimizing work-related health risks (§2.3).

3. Discrimination and fair wages

Discrimination: Prohibition of any discrimination based on gender, age, religion,
social background, ethnic origin or other characteristics (§2.7).

Fair wages: Wage must at least correspond to the statutory minimum wage; un-
authorized salary deductions are prohibited (§2.5).

Relevant content of the Code of Conduct on environmental risks

1. Environmental pollution

Procedures and standards for resource efficiency and waste management must
be complied with (§3).

Prevention of environmental pollution caused by harmful substances, improper
waste disposal or other harmful emissions (§3).

Promotion of environmental awareness among employees and suppliers (§3).

2. Handling hazardous substances

Ban on the production and use of mercury products and chemicals that are pro-
hibited by international agreements or national laws (§3).

Compliance with all legal and international standards for handling hazardous
substances (§3).
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5. Cooperation with suppliers

Our cooperation is based on a partnership approach characterized by mutual trust. The
Code of Conduct is a binding document that all suppliers must sign. It defines ethical and
environmental standards that are regularly reviewed and supplemented by training and
audits. These measures support transparent communication and sustainable implementa-
tion of the requirements of the LkSG.

6. Consequences and sanctions

Violations of the Code of Conduct or the requirements of the LkSG will result in conse-
guences that range from support in solving the problem to termination of the business re-
lationship. Compliance is monitored by our compliance team and external auditors.

Landau an der Isar in December 2024

Signed by Andreas Kroiss, CEO Signed by Jan Teichert, CFO
Einhell Germany AG Einhell Germany AG

Signed by Dr. Markus Thannhuber, CTO Signed by Dr. Christoph Urban
Einhell Germany AG Chief IT & Digitalization

Einhell Germany AG
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S2 - 2. Fair wages and safe working conditions

Einhell Germany AG is committed to promoting fair wages and safe working conditions
both for its own employees and along the entire supply chain. Although Einhell has no
direct influence on wage setting at third-party manufacturers, the company can contrib-
ute to improving working conditions through clear guidelines in the Code of Conduct and
through training and development programmes. Einhell pays close attention to ensuring
that all direct suppliers offer humane working conditions and comply with the standards
of the German LkSG. This not only promotes social justice but also strengthens the com-
pany's reputation and resilience.

Measures for fair wages and safe working conditions

Promoting fair working conditions along the supply chain: Einhell sees the Code of
Conduct for Business Partners as the basis for cooperation, which demands fair working
conditions and compliance with international labour standards. Although Einhell cannot
set wages directly for third-party manufacturers, the company will ensure through regular
audits that decent working conditions are observed. Einhell prioritises the avoidance of
child labour, forced labour and unsafe working conditions.

Training and support programmes for suppliers: Einhell will develop further training
programmes for strategic suppliers to support them in implementing social and labour
standards. These training programmes will help suppliers to ensure fair working condi-
tions.
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S2 - 3. Risk minimisation and improvement of supply chain stability

Ensuring a stable and sustainable supply chain is of central importance to Einhell Ger-
many AG to minimise production losses, delays and legal disputes. Ensuring fair working
conditions and compliance with social standards contributes significantly to the long-term
stability of the supply chain. By complying with social standards and human rights, Einhell
reduces the risk of disruptions caused by labour disputes, strikes or legal disputes. This
protects the company from production stoppages and delays that could have a negative
impact on its business performance or reputation.

Measures to minimise risk and improve supply chain stability

Risk assessment and monitoring of the supply chain: Einhell has introduced a digital
risk management system since 2024 to continuously monitor the supply chain and iden-
tify potential risks such as labour disputes or violations of environmental and social stand-
ards at an early stage.

Supplier development and cooperation: Einhell will regularly involve strategic suppliers
in training and support programmes to improve their compliance with social and environ-
mental standards. The focus here is on the prevention of labour conflicts, compliance with
human rights and the promotion of sustainable production methods.

Diversifying and securing the supply chain: To ensure the stability of the supply chain,
Einhell will continue to diversify its supplier base and develop alternative supplier struc-
tures. This reduces dependence on individual production sites and protects against geo-
political or climate-related disruptions.

45



S2 - 4. Long-term benefits and sustainability

Einhell Germany AG strives for sustainable business development with long-term benefits
based on compliance with safe and fair working conditions throughout the supply chain.
By ensuring these standards, Einhell not only strengthens its legal and ethical compliance,
but also improves its corporate image and builds trust with customers, investors and busi-
ness partners. In addition, consistent implementation of these standards leads to a more
stable, resilient supply chain that protects the company from disruption and financial risk.

Measures for long-term benefits and sustainability

Promoting responsible supply chain practices: Einhell will work closely with its suppli-
ers to ensure that labour conditions and environmental standards are continuously im-
proved. This includes the implementation of training programmes for suppliers and the
introduction of an ongoing monitoring system (primarily through audits) to ensure com-
pliance with international labour and environmental standards.

Strengthening the brand image and customer loyalty: Einhell will strengthen its com-
munication on compliance with fair working conditions and sustainable production pro-
cesses to promote the trust of customers and investors. Transparent reporting and tar-
geted marketing measures are intended to strengthen the perception of Einhell as a re-
sponsible and sustainable player on the market.

Ensuring supply chain resilience: To ensure long-term stability, Einhell will take
measures to minimise labour conflicts, unethical practices and potential legal risks in the
supply chain. This is supported by regular audits, training and the implementation of
emergency plans, especially in critical production and logistics areas.
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S4 - Strategy for consumers and end users of Einhell Germany AG

Einhell Germany AG attaches great importance to comprehensive information and con-
tinuous dialogue with its customers and end users. Communication with end users is a
crucial basis for improving products and services. Einhell ensures that all customers have
access to important product information, hazard warnings and instructions in an under-
standable and barrier-free manner. At the same time, by utilising open feedback channels,
customer needs are recorded and specifically integrated into the further development of
the product portfolio. This strategy not only promotes customer satisfaction but also cre-
ates long-term brand loyalty and enables financial opportunities through increased com-
petitiveness.

Measure

Einhell will continue to invest in the optimisation of information channels and make ac-
cess to important product data and information even more user-friendly. Increased at-
tention will be paid to processing customer feedback more efficiently and implementing
the resulting product improvements in a timely manner. The expansion of barrier-free
communication options is also being driven forward to ensure even easier access to in-
formation for all end users.

S4 - 2. Comprehensive customer information and increased willingness to buy
Einhell offers its end customers comprehensive product information that is presented
clearly and comprehensibly. The flexibility and cost efficiency of the battery platform is
emphasised through targeted marketing campaigns that highlight the advantages of the
Power X-Change system, for example. Partnerships with well-known brands such as Mer-
cedes AMG-PETRONAS F1 Team and FC Bayern Munich also promote trust in the Einhell
brand. Informed customers understand the benefits of the products better, which in-
creases their willingness to buy and leads to greater customer loyalty in the long term.
Educating customers therefore contributes directly to increasing competitiveness and de-
mand.

Measures for comprehensive customer information

To further increase the willingness to buy, Einhell will continue to invest in product quality
and functionality, expand its marketing strategy and focus more on targeted information
campaigns. This includes increasing the company's presence in online channels, providing
more explanatory videos and working even more closely with brand ambassadors to in-
crease awareness of and trust in the products.
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S4 - 3. Product improvements through customer feedback

The continuous integration of customer feedback into product development is of crucial
importance to Einhell. Customers can pass on their experiences and suggestions for im-
provement via various platforms through online reviews, direct feedback and surveys.
This information is systematically analysed and considered when developing new prod-
ucts or improving existing ones. This ensures increased customer satisfaction, as the
products increasingly fulfil the specific needs and expectations of end users. The constant
optimisation of the product portfolio secures long-term financial benefits for Einhell
through greater brand loyalty and increased demand.

Measures for product improvements based on customer feedback

Einhell will continue to optimise the processes for recording and analysing customer feed-
back to ensure that feedback can be incorporated even more quickly into the evaluation
and, if necessary, into product development. At the same time, the company will increas-
ingly focus on customer-oriented innovations to optimally fulfil the formulated benefits
of the products.
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S4 - 4. Strengthening competitiveness through customer orientation

By focussing on the needs of end users, Einhell not only strengthens customer loyalty, but
also its competitive position in the market. Informed and satisfied customers are more
likely to buy products again and pass on their positive experiences, which leads to strong
brand loyalty. Working closely with end users and regularly adapting the product portfolio
to their needs promotes innovation and secures long-term financial benefits for Einhell.

Measures to strengthen competitiveness through customer orientation

Einhell will continuously expand its dialogue with end customers by creating additional
feedback opportunities and increasingly responding to individual needs. The customer-
orientated innovations will help to increase competitiveness and establish the company
as the market leader in certain product categories.

49



d. Governance

The corporate policy of Einhell Germany AG forms the foundation for the sustainable suc-
cess and reputation of the company. The promotion of a strong ethics and compliance
culture, which is reflected in clear guidelines such as the Code of Conduct, the Value State-
ment, the guidelines on corporate culture or the management principles, ensures compli-
ance with social responsibility, human rights and fair working conditions.

The company policy ensures that legal requirements and ethical standards are adhered
to in all business processes, thereby strengthening trust and integrity. In addition, a strong
corporate policy offers financial opportunities through cost savings and building cus-
tomer trust, which has a positive impact on the company's competitiveness and sustain-
able growth.

Independence of the committees

Einhell Germany AG follows the dual management system of German stock corporation
law, which provides for a clear separation between the Executive Board as the manage-
ment body and the Supervisory Board as the controlling body. The Executive Board con-
sisting of four members, is responsible for the strategic and operational management of
the company with the aim of sustainable value creation. Each member of the Executive
Board is responsible for managing their respective area within the framework of Executive
Board resolutions. The Executive Board works closely with the Supervisory Board, partic-
ularly regarding the exchange of information and strategic advice. However, the Supervi-
sory Board does not exert any direct influence on operational decisions to maintain the
independence of both boards.

The Supervisory Board of Einhell Germany AG consists of three members and has the task
of monitoring and advising the Executive Board. Mr. Philipp Thannhuber is a close relative
of Management Board member Dr. Markus Thannhuber. The Annual General Meeting
unanimously elected the Supervisory Board. This reflects the wish of the ordinary share-
holders for a representative on the Supervisory Board. With the composition of the Su-
pervisory Board consisting of three members including an employee representative, the
recommended majority of members independent of the shareholders cannot be
achieved. Prof. Dr. Dieter Spath was a member of the Supervisory Board of Einhell Ger-
many AG from 2006 until his departure on 28 June 2024 and was considered to be partic-
ularly independent in his opinion-forming and decision-making due to his many years of
activity in the industrial, university and scientific environment. With the new appointment
of Prof. Dr. Manfred Schwaiger, independence will continue to be maintained - formally
also because his term of office has so far been less than 12 years.
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G1 - 1. Promotion of a culture of ethics and compliance

Einhell promotes a corporate culture that emphasises ethics, integrity and compliance.
The policies and guidelines for employees and business partners are key tools for ensur-
ing that all employees and suppliers respect and comply with the company's social, ethical
and environmental standards. This culture of responsibility not only contributes to the
protection of human rights and the promotion of fair working conditions but also
strengthens internal integrity and trust in the Einhell brand.

Measures to promote a culture of ethics and compliance

Einhell will conduct regular ethics and compliance training to ensure that all employees
are aware of and implement the relevant standards. Clear communication channels have
been established and are being expanded to ensure that potential violations or ethical
issues can be reported and dealt with quickly and transparently. In addition, the policies
and guidelines are regularly updated to comply with the changing legal framework and
international standards.

Social commitment: Einhell is actively involved in charitable causes and supports both

the Austrian aid campaign "Licht ins Dunkel" and the German "RTL-Spendenmarathon" as
well as other regional organisations in the social sector.
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G1 - 2. Reputation opportunities and employee productivity through a robust cor-
porate culture

A strong ethics and compliance culture not only has a positive impact on internal integrity,
but also on Einhell's reputation. A company that pursues clear ethical standards and
demonstrates responsibility is perceived as trustworthy by customers, investors and part-
ners. These reputational opportunities lead to greater customer loyalty and increased
employee satisfaction in the long term. A positive corporate culture promotes productiv-
ity, reduces staff turnover and contributes to cost efficiency.

Measures to increase reputation opportunities and employee productivity

Einhell will continue to increase its focus on internal communication to make the compa-
ny's ethical principles visible and promote employee awareness of the importance of eth-
ics and integrity. This includes training, internal campaigns and open dialogue between
managers and employees. In addition, Einhell will continue to expand its external com-
munication strategies to emphasise the company's ethical principles and successes and
further strengthen the brand.

52



G1 - 3. Management of relationships with suppliers

Einhell pursues a responsible and sustainable supply chain by expecting all business part-
ners and suppliers to comply with the social, ethical and environmental standards set out
in the Code of Conduct. These requirements include respecting human rights, ensuring
fair working conditions and adhering to environmentally friendly production practices.

Measures to improve relationships with suppliers

Einhell will continue to conduct regular audits of suppliers to verify compliance with the
standards. In addition, training and support programmes are offered and implemented
as part of the due diligence obligations under the LkSG to support suppliers in continu-
ously improving their social and environmental practices. This not only helps to ensure a
responsible supply chain but also strengthens the sustainability and reliability of relation-
ships with suppliers.
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G1 - 4. Anti-corruption and risk management

A robust risk management and compliance system offers Einhell significant financial op-
portunities by avoiding legal sanctions and operational disruption. By identifying, as-
sessing and managing potential risks at an early stage, Einhell minimises the risk of cor-
ruption and bribery, which in turn avoids fines and reputational damage. The establish-
ment of a clear compliance system not only contributes to the stability of the company,
but also strengthens the trust of investors, partners and customers.

Anti-corruption measures and risk management

Einhell will continue to expand its risk management system and implement compliance
guidelines to minimise corruption risks. This includes the regular training of employees
regarding risk management and the establishment of monitoring systems that identify
and mitigate potential risks at an early stage.

Thanks to the functioning risk management and compliance system, no corruption or
bribery offences occurred in 2024.
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e. Risk management

All risks identified as part of the dual materiality analysis have also been fully incorporated
into the operational risk management system of Einhell Germany AG and are subject to
regular review. This includes a systematic process for identifying, assessing, managing
and monitoring non-financial risks and complies with the requirements of the Act on Cor-
porate Due Diligence Obligations in Supply Chains, the European Sustainability Reporting
Standards and the internal company guidelines.
The risk management process at Einhell Germany AG is divided into four core phases:
¢ Identification of risks: Risks along the value chain are recorded both centrally
and decentrally. In addition to a centralised risk list, the subsidiaries can identify
specific risks independently.
¢ Assessment of risks: Risks are assessed based on the probability of occurrence
and the potential damage. A standardised scale is used to quantify the overall risk.
¢ Management of risks: Strategies such as avoidance, minimisation, transfer or ac-
ceptance are used to manage identified risks.
¢ Communication and monitoring: The identified risks are communicated regu-
larly and, if necessary, on an ad hoc basis to group management and documented
in a systematic tool to ensure transparency and traceability.

Particular attention is paid to non-financial risks, especially those in the environmental
and social areas. These include transition risks due to regulatory requirements, physical
climate risks such as extreme weather events, dependencies on resources and adapting
to the principles of the circular economy. These risks are prioritised according to the se-
verity of their impact and probability of occurrence to initiate targeted mitigation
measures.

These risks are managed through regular audits of suppliers and production sites, train-
ing to sensitise employees and suppliers to sustainability and compliance risks and the
involvement of internal and external stakeholders in the process.

The continuous review and improvement of the effectiveness of risk management en-
sures that new risks are recognised at an early stage and appropriate measures are intro-
duced. This iterative approach is supplemented by regular feedback and adjustments.
By integrating this structured approach into its corporate strategy, Einhell Germany AG
consistently pursues its sustainability goals while minimising potential risks to people and
the environment.
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Integration of ESG risks into operational risk management

Figure 13
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3. Our influence on the SDGs

With its strategic measures and innovations, Einhell is actively contributing to the achieve-
ment of the United Nations Sustainable Development Goals (SDGs), among other things.
It should be noted that this content has not been explicitly approved by the United Na-
tions and therefore does not reflect the views of the United Nations, its officials or mem-
ber states.
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Figure 14: Sustainable Development Goals of the UN (https://www.un.org/sustainabledevelop-
ment/)

With a clear focus on resource conservation, climate protection and social responsibility
along the entire value chain, Einhell is helping to promote a sustainable and future-proof
economy.

Power X-Change battery system

This innovative system reduces the consumption of resources 12 Formseu 13 cuware

CONSUMPTION
by using one battery for more than 350 devices. It contributes AND PRODUCTION

to the conservation of resources (SDG 12) and the reduction
of CO,e emissions during the utilisation phase, thereby
promoting climate protection (SDG 13).

Climate protection strategy:

The strategy aims to reduce CO,e emissions along the entire 13 Suuart
value chain, through the transition to renewable
energies and energy-efficient processes at third-party manufacturers. @

This directly supports SDG 13.
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Circular economy:

Einhell integrates principles of the circular economy through
durable product design, repairability and recycling.

These measures promote sustainable production patterns
(SDG 12) and strengthen innovation in resource-efficient
processes (SDG 9).

INDUSTRY, INNOVATION 12 RESPONSIBLE
AND INFRASTRUCTURE CONSUMPTION
AND PRODUCTION

& | 0o

Fair working conditions

DEGENT WORK AND

Einhell promotes fair wages, secure jobs and equal opportunities in its own ECONOHIC GROWTH
workforce and the upstream value chain to ensure decent work and /\/'
economic growth. These measures are directly linked to SDG 8. "

Conservation of resources: Ve

. . . . . . AND PRODUCTION
By using sustainable materials, promoting recycling and reducing waste,
Einhell contributes to the sustainable use of natural resources (SDG 12). m

4. Outlook

Einhell Germany AG expects to prepare the sustainability report in accordance with the
requirements of the Corporate Sustainability Reporting Directive (CSRD) and the Euro-
pean Sustainability Reporting Standards (ESRS) from the 2025 reporting year. It is as-
sumed that the corresponding legal basis will have been created by then through the na-
tional implementation law for the CSRD.

Einhell already prepared intensively for the extended reporting obligations in the 2024
reporting year and created the basis for comprehensive and detailed reporting in accord-
ance with ESRS. For the 2025 reporting year, Einhell will also fulfil the increased require-
ments for transparency and depth of detail in accordance with the legal requirements by
systematically and comprehensibly presenting key topics and developments along the en-
tire value chain.

This report strengthens Einhell Germany AG's position as a responsible and future-orien-
tated player. The company shows that it not only fulfils the legal requirements, but also
actively meets the expectations of its stakeholders regarding environmental and social
issues. This underlines Einhell's commitment to sustainable corporate governance and its
willingness to meet the requirements of an increasingly transparency-orientated and sus-
tainability-conscious economy.
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5. Confirmation of the audit

In accordance with the legal requirements of the CSR Directive Implementation Act, the
Supervisory Board is obliged to review the company's non-financial statement. This is
based on Section 171 (1) sentence 4 AktG, which stipulates that the Supervisory Board
must also review the content of the separate non-financial report.

The Executive Board of Einhell Germany AG prepares the non-financial statement and
submits it to the Supervisory Board for review. Through this internal review, Einhell Ger-
many AG ensures that its reporting complies with legal requirements and that the relevant
non-financial information is presented correctly and appropriately.
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